




Á Applications open Wed 31 May and due 11:59pm AWST on Tuesday 4 July.

Á Programmed internally 

Á Got a nugget of an idea, but not a full show in sight? This is a supportive program with a mentor

Á Programmed by mentor 

Á EOI opens later in the year from September

Á April-December

Á Teams have exclusive access to the theatres to create their vision + 15 performances

Á Programmed by panel ïchanges every year, mix of skills and backgrounds 

Á Applications open on Wednesday 12 July and due 11:59pm AWST Tuesday 23 August.





Á Annual Season: big, 60min plus* (*can be 50min for movement works)

Á Summer Nights: medium, 45-70min

Á Short Works: small, 10-15min on stage for approx. 5 nights

Á Annual Season is $2500 + $300 mentor; Annual Season is 160 hours 

Á Summer Nights is Box Office split; Summer Nights has 50 hours rehearsal room in-kind

Á Short Works is small seed fund

Á Annual Season you need someone responsible for marketing your show

Á Summer Nights we are more supportive with our festival campaign but you still need someone 

across it to cut through the festival market

Á Short Works -TBRT mainly push it and youôre part of a line-up so you can focus on creative



Á Annual Season ïExclusive 

access to space

Á Summer Nights ïfestival rig

Á Short Works simple tech

Á Annual Season ïProducer 

required, must attend 3 x Stage 

Meetings at TBRT or Zoom

Á Summer Nights ïProducer 

required

Á Short Works is produced by 

TBRT



ÁWinter is our call out season, ask questions about applying, 

Á 5 weeks open for Summer Nights

Á 6 Annual Season (open the week after SN closes).

Á Creativity (the creative vision, rationale and process)

Á Development (of the artistic practice and professional careers of the artistic team)

Á RepresentationïNew - (of people from underrepresented communities as artistic leaders of projects and/or 

within the artistic team)

Á Planning (evidence that the team will be able to deliver the work within the parameters of the opportunity)

Á EngagementïAnnual Season only - (with an audience or community and how you will connect with/reach 

them)

Successful applicants do not need to hit all criteria equally ïauthenticity and intentionality important 




